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MMHA STILL THRIVING UNDER UNUSUAL 
CIRCUMSTANCES..... 
By: Jennifer Hall, Executive Director

On March 13, 2020, Governor Tate Reeves 
declared a State of Emergency for Mississippi 
and then our lives suddenly changed. MMHA was 
contacted by our housing coalition on March 
19th to consider writing a letter to Governor 
Reeves to consider the housing industry an 
essential business in his upcoming executive 
order.  We finalized the letter and sent it to 
the governor on March 20th. On March 24th, 
the Governor issued his first executive order 
declaring non-essential business be closed.   
The gaming industry had already closed the 
casinos the week prior. In the executive order, 
our industry was covered under several items 
listed as an essential business.  However, the 
sales centers were to follow the guidelines of 
no more than 10 people in the business at 
one time, try to stay 6 ft apart, and practice 
office sanitation requirements.  These were to 
be minimum requirements by the Governor, so 
cities and counties could have more restrictive 
requirements and some cities did. 

So for the most part, our retailers and installers 
have been doing business as usual with these 
required guidelines. MMHA staff have been 
working from home as well as coming to the 
office during the week. Shipments for February 
and March are up from 2019 shipments. In the 

later part of March and the first of April, the 
installers were trying to catch up on setting 
homes due to all of the rain in February. 

MMHA Board of Directors decided to re-schedule 
our “Best of the Best” event which was scheduled 
in May until September.  We will still be mailing 
out the retailer awards package and encourage 
each of you to participate in these industry 
awards. Details of the event in September will 
be sent out later. 

Mississippi has been hit with several storms 
and tornados in the past two weeks damaging 
over 400 homes.  MMHA was contacted by 
MEMA to assist them with a list of our retailers 
who were willing to help those who lost their 
homes. FEMA will be giving grants up to $35,500 
to those who lost homes.  MMHA has always 
partnered with MEMA when there is a disaster 
to help in any way we can to help these victims. 

Yes, we are in unprecedented times and dealing 
each day with ongoing uncertainty......but we will 
get through this. I believe we will be wiser and 
stronger because of the adversity we have faced.  
Please continue to practice safe working habits 
as suggested by CDC and take care of your 
family and yourself.

COVID-19 UPDATES
Visit msmmha.com/covid19 to stay up-to-date 
with the latest information due to COVID-19. 
Here you will find an archive of information and 
helpful resourses for you and your buisness.

http://msmmha.com/covid19
http://msmmha.com/covid19 


http://www.sunshinehomes-inc.com


Financial Services 
for the MH Industry

RETAIL FINANCING
    •  Home Only
    •  Land/Home

FLOOR PLAN FINANCING
    •  Retailer and Community Programs
    •  Interest Rebate Program

INSURANCE
    •  Open Lot
    •  General Liability
    •  Homeowners Coverage

Triad Financial Services is trusted by borrowers, dealers, manufacturers, and 
lending institutions alike. We’ve helped families realize their dream of home 
ownership for more than 50 years. For more information, please visit TriadFS.com.

Sam Huffman, Regional Manager 
NMLS# 429927 / Triad Financial Services #1063 

205-492-9888

Other terms and conditions may apply. Not all products are available in all states. This advertisement is not intended for consumer use.  
This is not an advertisement to extend consumer credit as defined by TILA Regulation Z.

    •  Land Plus
    •  Communities

SCMHI SHOW UPDATE
By: Jennifer Hall, Executive Director

On March 13, 2020, the SCMHI Board voted to 
cancel the Tunica show due to the outbreak of the 
COVID-19 virus. The very next day the Governor 
declared the State of Emergency. The following 
week the casinos closed their doors due to the 
virus. While there were some who at the time 
did not fully understand this decision, it was the 
right thing to do to protect everyone involved.   
 
The Board instructed the executive committee to 
work with Dennis Hill, show manager, to work out the 
details with the hotel and other show participants.   
 
It took a few days to get the homes moved from 
the parking lot and sort out the details of our 
contract with Hollywood. On April 7th the SCMHI 
Executive Committee met by conference call to 
hear the show report from Mr. Hill.  After hearing 
the report, it was decided that each of the state 
associations (MMHA and AMHA) would need to 
deposit $30,000 each to the SCMHI account in 
order to settle up all accounts from the show. 

Due to unprecedented times with the COVID-19 
virus, the executive committee refunded the 
sponsorship donations, and half of the show 
fees to the participating manufacturers, service, 
and suppliers.  The other half of their show 
fees will be applied to the 2021 SCMHI Show.    
 
Lorie Hanson, MMHA communications director, 
is working with the MMHA manufacturers in 
creating an online brochure of the homes that 
they were planning to show at Tunica. This 
brochure should be completed by the first 
of May as many of the manufacturers had to 
get their homes back to the factory, set up, 
decorate, and photograph. We will be sending 
this brochure to all of MMHA retailers. We have 
also reached out to other MH associations and 
asked if they would like to participate and have 
got very good responses. So be on the lookout 
for this brochure featuring the 2020 new homes.

https://www.triadfs.com/


A Great Time to Focus Your Vision on
RISK MANAGEMENT

HWCM
NEW HOME WARRANTIES

Tifanee McCall 
800.247.1812 ext. 2132

sales@mhwconline.com
www.mhwconline.com/Miss

• 10 Year Standard or 10 Year Structural 
Warranties

• Unique Incentive Program
• Competitive Rates
• Selective Enrollment
• Excellent Marketing Tool
• Clearly Written Warranty Standards
• Proven Dispute Resolution Process

Builder-Dealer & Manufacturer
Warranties

LET US HELP YOU SEE MORE CLEARLY 
WHEN IT COMES TO PROTECTING 

YOUR BOTTOM LINE

OFFER YOUR HOMEBUYER PEACE OF MIND
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UNIQUE EDUCATION TRAINING OPPORTUNITY FOR 
MMHA MEMBERS
By: Lorie Hanson, Director of Communications

On April 21 MMHA held a free unique sales 
training opportunity for retailers. With over 75 
participants, this online education seminar was 
a huge success. MMHA understands these are 
unprecedented times and we wanted to help 
retailers make the best of a bad situation by 
offering a Two Week Sales Training Challenge 
and a Social Media Marketing Seminar .  
 
The class was taught by Ken Corbin and Lorie 
Hanson and focused on how to navigate business 
during and after the current COVID-19 pandemic 
and how to get the most out of your social media 
platforms. This free online course provided a 
day-by-day plan for the next two weeks on how 
you can keep current customers and get new 
ones during this time of shelter-in-place and 
social distancing. The plan includes guidelines 
for the health and safety of customers and 
employees; a day-by-day program for the next 
two weeks to optimize social media and customer 
contact, and a social media overview on how to 

create and get the most out of your content.  

Below is a link to the video that is now available 
and the video will also be available in the 
MMHA Showcase under resources for members.  
 
https://www.dropbox.com/s/vy8u0e2i6cj9cv4/
zoom_0.mp4?dl=0

If you would like to see MMHA do more classes 
like this, or have a particular topic you would 
like for us to do a class on, please let us know.

http://www.mhwconline.com/miss
https://www.dropbox.com/s/vy8u0e2i6cj9cv4/zoom_0.mp4?dl=0
https://www.dropbox.com/s/vy8u0e2i6cj9cv4/zoom_0.mp4?dl=0


Customer Support From Day One  •  Knowledgeable Sales Team 

Honest, Dependable Sta�  •  We Value Our Customers

olivertechnologies.com 1-800-284-7437

“Innovative Foundation Solutions”

We Deliver American Made Peace of Mind,
From Our Family to Yours.
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“Innovative Foundation Solutions”

We Deliver American Made Peace of Mind,
From Our Family to Yours.

Olivertechnologies.com		  1-800 -284-7437

Serving clients in the Metro Jackson area and throughout the Southeast
Individual and business accounting and tax services

Tony Hu�man, CPA
497 Keywood Circle, Suite A
Flowood, Mississippi 39232

601-933-1986
FAX: 601-933-1035

tony@hu�manandcompanycpa.com
Find us on Facebook at Hu�man & Company CPA PA
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Hu�man & Company, CPA, P.A.

FAX: 601-933-1035
tony@huffmanandcompanycpa.com

Find us on Facebook at 
Huffman & Company CPA PA

http://olivertechnologies.com
https://www.huffmanandcompanycpa.com/


COVID-19 CASES IN MISSISSIPPI
As of Thursday, April 23, 2020, the Mississippi 
State Department of Health (MSDH) reported 
5,153 COVID-19 cases and 201 deaths. According 
to state data and the Singing River Hospital 
System, people between ages 40-59 are the 
largest group to have tested positive for 
COVID-19, with 17 deaths across the state in 
that age group. The most deaths are occurring 
in the 60-79 age bracket with 106 deaths. That 
translates to the virus being 520% more deadly 
to those over 60. 

State data also shows that about 1/3 of the 
individuals that test positive for COVID-19 
require hospitalization, and half of those 
individuals require a ventilator to help them 

breathe. Statewide, the most common underlying 
conditions in deaths are cardiovascular disease, 
diabetes, hypertension (high blood pressure), 
and obesity.

State health officials emphasize that while the 
total number of cases in our state has subsided, 
it is still crucial for Mississippians in every age 
group to protect yourself and others around you 
by knowing the facts and taking appropriate 
precautions. Stay home as much as possible, 
wash your hands frequently and stay in good 
overall health by eating right and staying active. 
When we all do our part, our state emerges 
from this crisis healthier and more united than 
ever before.

www.deervalleyhb.com

205 Carriage Street
Guin, Alabama 35563

P: (205) 468-8400 | F: (205) 468-9060

Customizable • Expertly designed • Heavy-built  • HUD Code • Modular homes

Deer Valley thanks its retailers for 15 years of bringing America heavy-built, energy efficient homes.

http://www.deervalleyhb.com


KABCOBUILDERS.COM 
256.593.9955

http://kabcobuilders.com


MANUFACTURED HOUSING RETAILERS EXPECT UP TO 
30% SALES LOSS DUE TO COVID-19
By: Next Step Network, Inc.
Summary of 2020 Retailer COVID-19 Survey

Overview and Key Insights:
In order to gain better insight into how the 
continuing COVID-19 pandemic is impacting the
manufactured housing industry, Next Step 
conducted a survey of our manufactured housing
retail partners from April 6 – April 13, 2020. The 
survey sought to ascertain information about
key areas of business and marketing that 
may be impacted by the COVID-19 pandemic, 
including: digital marketing, labor, home sales, 
and customer interaction.

Leveraging participating members of Next Step’s 
SmartMH program – and targeted retailers
throughout the country – we captured self-
reported information from 36 retail locations 
(five percent) across the country, Next Step 
has provided a snapshot of the manufactured 
housing industry impacted by the COVID-19 
pandemic. As of April 13, 2020, 72 percent of 
retail respondents indicated that their business 
is somehow restricted due to COVID-19, and 70
percent expect a decrease in home sales up to 
or greater than 30 percent as result of ongoing
impact from the pandemic.

Survey Methodology:
Surveys were sent to 728 retail locations, 
collecting 36 responses from April 6 to April 
13, 2020, representing a five percent response 
rate. Surveys were sent to a primary contact 
for individual retail locations via email. Any 
duplicate responses from an individual retail 
location were omitted from the aggregate data. 
Retail sales centers from 16 states responded to 
the survey. The states responding represent 57 
percent of 2019 manufactured home shipments.

Manufactured Housing Retailer Survey and Results:
Retail sales centers responded to questions on 
three areas: operations, digital marketing and
sales forecasting.

Operations –
Of 36 respondents , 72 percent of retai l 
respondents indicated that their business is 
somehow restricted due to COVID-19. Of those 

respondents, various measures have been taken 
to comply with local/state ordinances related 
to COVID-19 mitigation. The majority of these 
sales centers are using virtual walk-throughs, 
restricting business hours, reducing or altering 
staff hours to maintain social distancing, and 
making appointments only for new business. 

Sales Forecasting –
Of responding retailers, more than 70 percent 
expect to sell fewer homes as result of ongoing
impact from the pandemic. Of those respondents, 
88 percent expect up to a 30 percent decrease 
in home sales, and 12 percent are anticipating 
a more than 30 percent decrease in sales.

Generally, retail respondents report a prevailing 
uncertainty as to how impactful COVID-19 will
be to their business.

Conclusions:
The ultimate impact of COVID-19 on the 
manufactured housing industry is constantly 
changing, with many unknown variables at play. 
However, there is prevailing sentiment among 
housing retailers that COVID-19 will negatively 
impact home sales in the near-term, and the 
effects could significantly impact retailers over 
the next few months and reflect in annual sales.
Already, a month after the declaration of a 
national emergency, retailers are starting to see
economic trends that could lead to further 
reduction of workforce, and decreased sales 
overall.



FEDERAL MAIN STREET BUSINESS 
LENDING PROGRAM IS ESTABLISHED
By: MHI

On April 9, 2020, U.S. Treasury Secretary Steven 
Mnuchin approved the establishment of a Main 
Street Business Lending Program to provide 
increased liquidity to the economy, specifically 
businesses and state governments impacted 
by the coronavirus pandemic. The Main Street 
Business Lending Program enhances support for 
small and mid-sized businesses that were in 
good financial standing before the coronavirus 
crisis by offering 4-year loans to companies 
employing up to 10,000 workers or with revenues 
of less than $2.5 billion. 

Regulations outlining guidance on the program’s 
functionality are expected shortly. Several 

important provisions of the program include:

•	 Principal and interest payments will be 
deferred for one year. 

•	 Firms seeking Main Street loans must commit 
to make reasonable efforts to maintain 
payroll and retain workers. 

•	 Borrowers must follow compensation, stock 
repurchase, and dividend restrictions that 
apply to direct loan programs under the 
CARES Act. 

•	 Firms that have taken advantage of the 
Payroll Protection Program may also take 
out Main Street loans.

RETAIL PROGRAMS
Designed to help you sell more homes! Our new 
consumer and retailer lending tools will make selling 
homes a breeze!

FLOOR PLAN
Tailored to your specific floor plan needs!

Consumer lending programs for 
applicants of all credit scores

New online credit application that is 
FASTER. SMARTER. SIMPLER. 
Customer’s are receiving their 
decision faster than ever... often in as 
little as 5-10 minutes!

No “due-in-full” date... EVER!

CONTACT 
US TODAY!
866-709-6989
infosalesteam@21stmortgage.com
www.21stmortgage.com

No curtailments for 12 months

21st Mortgage Corporation | 620 Market Street, Suite 100 | Knoxville, TN 37902

This document is for information purposes only and we reserve the right to change any part of this policy without notice. This document is not for 
consumer use. This is not an advertisement to extend consumer credit as defined by Regulation Z. NMLS #2280 

http://www.21stmortgage.com


http://www.platinumbuilt.com


www.stylecrestinc.com  |  800.945.4440

HVAC  |  Foundation Covers  |  Doors & Windows  |  Steps & Rails  |  Set Up Materials  |  Vinyl Siding  |  Plumbing  |  Electrical

Half a Century
& Still Going Strong.
For 50 years, Style Crest® has demonstrated its 
commitment to the manufactured housing industry with 
an extensive product offering and a dedicated service 
platform that their customers count on to support the 
success of their businesses.

MHI WORKING TO ENSURE MHCS BENEFIT FROM THE 
SBA’S PAYCHECK PROTECTION PROGRAM
By: MHI

MHI submitted a comment letter to the U.S. 
Department of the Treasury and the Small 
Business Administration (SBA) to ensure 
manufactured housing community owners and 
operators have access to federal aid through 
the Paycheck Protection Program (PPP). SBA 
has issued regulations and guidance that 
could be interpreted by administrative lenders 
to specifically exclude manufactured housing 
communities from the PPP. Throughout the 
COVID-19 crisis, MHI has continued its fight 

to ensure the needs of manufactured housing 
communities are prioritized in federal regulatory 
and legislative actions created to help American 
businesses through this difficult time. MHI is 
emphasizing before the Administration and 
Congress that manufactured housing community 
owners and operators are on the front lines 
providing needed services for residents during 
months-long stay-at-home orders, and they 
must be supported during this unprecedented 
time.

http://www.stylecrestinc.com


MMHA ALWAYS ENCOURAGE YOU 
TO CALL MISSISSIPPI 811 ANYTIME 

BEFORE YOU DIG.

http://www.cishomeloans.com


SECRETARY CARSON REITERATES HUD’S COMMITMENT 
TO ADDRESSING STATE AND LOCAL REGULATORY 
BARRIERS TO MANUFACTURED HOUSING 
By: MHI

During a call today with housing stakeholders, 
Vice President Mike Pence and Federal Housing 
Administration Commissioner Brian Montgomery, 
HUD Secretary Ben Carson reaffirmed HUD’s 
commitment to addressing state and local 
barriers to the siting of manufactured housing, 
which is a top priority for MHI. The purpose 
of the call was to discuss the Administration’s 
ongoing response to the COVID-19 emergency 
and outline policies taken by HUD to support 
American households. During the conversation, 
MHI thanked Secretary Carson for HUD’s work 
to ensure that the production of manufactured 
housing continues throughout the crisis.

In his remarks, Secretary Carson said that 
manufactured housing is making a “big 
difference” in addressing the affordable housing 
shortage in the country, which he assured call 
participants remains a “huge” priority for HUD. 
Secretary Carson encouraged the industry to 
“continue to be innovative,” and said that HUD 
will continue “working with state and local 
authorities to remove regulatory barriers that 
keep us from using those innovative solutions.” 

Secretary Carson said he hopes to see an increase 
in the number of families choosing manufactured 
homes given the great value they provide at an 
attainable price point. The Secretary concluded 

his remarks about manufactured housing by 
telling MHI, “You keep making the good stuff 
and we’ll be in good shape.”

MHI is working to insulate the manufactured 
housing industry from the negative effects of 
the COVID-19 health emergency. MHI was made 
aware of supply chain challenges resulting from 
COVID-19 that affected manufacturers’ access 
to windows; such a shortage has the potential 
to impede manufactured housing production. 
However, due to MHI’s strong relationship with 
HUD and advocacy on behalf of the industry, 
the Office of Manufactured Housing Programs 
swiftly issued an industry-wide Alternative 
Construction (AC) letter for windows at the 
request of MHI. This industry-wide AC letter, the 
first ever issued by HUD, gives manufacturers the 
needed flexibility to source and install windows 
that meet or exceed the Federal Standards. This 
letter does not require individual manufacturers 
to request approval, saving time and reducing 
costs that would otherwise be incurred. 

MHI has created a website to keep everyone 
apprised of COVID-19 developments that impact 
the industry. The website provides helpful links, 
breaking news, and an up-to-date look at what 
MHI is working on in Washington, D.C. and 
around the country. 

http://www.blevinsinc.com


SHIPPING REPORT
In February 2020, 8,209 new manufactured homes were shipped, an 
increase of 968 homes or 13.4% compared to February 2019, but a 
decrease of 508 homes or 5.8% compared to January 2020. Compared 
with the same month last year, shipments of both single-section and 
multi-section homes were up, 15.4% and 11.7%, respectively. Total floors 
shipped in February 2020 were 12,618, an increase of 12.6% compared 
with February 2019.

In February 2020, 8,240 new manufactured homes were produced, an 
increase of 1,027 homes or 14.2% compared to February 2019, but a 
decrease of 493 homes or 5.6% compared to January 2020. 

None of the February 2020 shipments were FEMA units. In February 
2019, there were 31 homes designated as FEMA units.

The seasonally adjusted annual rate (SAAR) of shipments was 103,182 
in February 2020, down 0.5% compared to the adjusted rate of 103,692 
in January 2020. The SAAR corrects for normal seasonal variations and 
projects annual shipments based on the current monthly total.

The number of plants reporting production in February 2020 was 136 
and the number of active corporations was 33, an increase of one plant 
and one corporation compared to January 2020.
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FEBRUARY MISSISSIPPI PRODUCT MIX

http://www.tsdsupply.com


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ADDITIONAL 
BENEFITS 

 

• LOW DEDUCTIBLE 

• NATIONWIDE PROTECTION 

• TOLL-FREE ASSISTANCE 

• TRANSFERRABLE 

• PARTS & LABOR COVERAGE 

• PEACE-OF-MIND 

• WORRY FREE REPAIRS 
 

AVAILABLE ON: 

• NEW & PRE-OWNED HOMES 

• COMMERCIAL PROPERTY 

• RENTAL UNITS 

EXTENDED  
WARRANTY  

For Manufactured, 
Modular &  

Park Model Homes 

 STRUCTURE 

 ELECTRICAL 

 PLUMBING 

 APPLIANCES 

 HEATING SYSTEM 

 AIR 

INCLUDED COVERAGES 

Contact us today for more information: 
(800) 851-3738 

info@hcpwarranty.com 
www.hcpwarranty.com 

http://www.hcpwarranty.com


MISSISSIPPI MANUFACTURED
HOUSING ASSOCIATION                                                                                 
2020 CALENDAR  OF EVENTS

MAY 20 	 INSURANCE SEMINAR
	 	 10:00 - 2:30 | MMHA Office | Flowood MS

JUNE 11	 MMHA BOARD OF 
		  DIRECTORS MEETING
JUL 25-27	 MULTI-STATE CONVENTION
	 	 Perdido Beach Resort, Orange Beach, AL

JUL 25	 MMHA BOARD OF 
		  DIRECTORS MEETING
	 	 2:00 PM | Perdido Beach Resort 	

AUG 10-13	 MS SUPERVISORS CONVENTION 
	 	 Biloxi, MS	

SEP 1-3 	 MUNICIPAL LEAGUE CONVENTION
	 	 Biloxi, MS

SEP 9		 MMHA AWARDS CELEBRATION
	 	 3:00 - 7:30 PM | IP Casino Resort 

OCT 4-6	 MHI ANNUAL MEETING
	 	 Grand Hyatt Denver | Denver, CO

OCT 13	 PAC GOLF TOURNAMENT
	 	 Castlewoods Golf Club, Brandon, MS

NOV 4-6	 NCC FALL LEADERSHIP FORUM
	 	 Westin Michigan Avenue | Chicago

MMHA will sponsor a 12 
hour property and casualty 
insurance course called “Basics 
of Insurance” on May 20, 
2020 at the MMHA office 
from 10:00a.m. - 5:00p.m. 
The course also includes the 3 
hours of Ethics concentration as 
required by the MS Insurance 
Department.

https://joinerins.com/


FREE RESOURCES
FOR SOCIAL MEDIA

MMHA provides an online resource to help boost your social 
media marketing needs. Members have access to stock 
photography, graphics, videos, consumer data and marketing 
resources related to the industry. Take a look for yourself by 
visiting the membership section of our website and clicking 
on retailers resources at the bottom of the page.

www.msmmha.com

LET US HELP 
TURN YOUR HOPE 

INTO A HOME!
As one of the South’s leading residential 

lenders, we have helped countless 
families finance their homes. We have 
the experience and knowledge to help 
you make accurate, informed decisions 
and the products guaranteed to meet 

all your loan needs.

http://www.msmmha.com
http://www.communitybank.net


2600 HWY 226 • Savannah, TN 38372 • 731-925-1902 • cmhsavannah.com

The White Oak
37FAC16763VH • 1,190 Sq. Ft  

3 Bedrooms / 2 Bathrooms

GET YOUR BUSINESS NOTICED
ADVERTISE TODAY

Keep your Business 
front and center in the 
manufactured housing 
industry with  the MMHA 
newsletter. The newsletter 
has been a great success 
and has kept our members 
informed on industry 

u pda t e s ,  u p com i n g 
events, national news, and 
shipment reports. Advertise 
in the MMHA newsletter 
with a half or full page size 
and you will be given a 
banner ad to be displayed 
on the MMHA website .

Contact Lorie Hanson for 
more details on advertising  
in the bi-monthly newsletter

601.939.8820
lhanson@msmmha.com

INTERESTED IN ADVERTISING IN OUR NEWSLETTER?

http://www.cmhsavannah.com

